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7R%5J5 LBE Programs (2008)
2 EREEE Undergraduate

£RREAEE (Bachelor of Applied Finance)

% (Bachelor of Business)

e ®% (Commercial Law)

o EFEEE (International Business)

o T EE (Property)

BREEHE (Bachelor of Business Administration)

25t (Bachelor of Commerce)

#E% (Bachelor of Management)

e AVRTAYYR Y TS54Fz—2 (Logistics and Supply Chain Management)
RES (E75EE) (Bachelor of Management — Administrative Management)

BRES (AWEREE) (Bachelor of Management — Human Resource Management)
BE® (¥Y—45 T 1 %) (Bachelor of Management — Marketing)

X—47 T4 2%« 32 2=4— 32 (Bachelor of Marketing and Communication)
AR—Y - LU 1) T—2 3 2 (Bachelor of Sport and Recreation Management)
W—1) XL - IRRE %S ) T 4 (Bachelor of Tourism and Hospitality Management)
;&% (Bachelor of Laws)

FIRBELZEFLUABETKRTLEZBE,. 1 EHOEMMARI—XTH S 4 F+—X(Honours)IZHL T
ENTE, F-EEPA (double degrees) DA T avEHYET,



KB Postgraduate

&% (Master of Business)

e £t (Accountancy)

* T ENE (Property)

MBA &% (Master of Business Administration - MBA) - X TH >S54 VTCHEBIETEET,
AHEJREE (Master of Human Resource Management)

MIB EF#EE % (Master of International Business)

#ZE% (Master of Management)

#ZE% (Master of Management)

o EHEH (Administrative Management)

o AR hEE (Event Management)

e 4/ R=23> - FY kL FZF— v F (Innovation and Entrepreneurship)

e HITSAF—2IRT A2 (Integrated Supply Chain Management)

o HiEF (Manufacturing)

e W—1) XL (Tourism)

BRES (Z1i - LB E) (Master of Management — Arts and Cultural Management)
Y —4 T 14 % (Master of Marketing)

s Y—7T4>% (Marketing)

e TJAY-T—'rT 1427 (Wine Marketing)

DBA #& &% (Doctor of Business Administration - DBA)

AP EH Entry Requirements

<ZHRE> BRDEEFREFH 80 N—t U FULOFRBETEELTWSZ &, BREKRIETH.
HDWNE, HENAZERHRZV )T LTULEWNMES, UniSA BNMEET S 770 T—23>a—RDT
1 7OTEMB LR, AEH2ERITBATEET .

<KERE> FLIEZEIR/RLTWLSIIE,

¥#FEH English Requirements

<ZPEREEFED> IELTS: 6.0 TOEFL 550 (Computer 213 / Web 79)

<XK#M> [ELTS: 6.5 TOEFL 577 (Computer 233 / Web 90)

IELTS - TOEFL 2 FELIADRAI7EREL TSV, 2FULFIORITIEEHTT, F
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AIRET Y, SFEMIZD=FE L TIE. http://www.unisa.edu.au/prospective/Program/fees.aspZ S8 L
TLTEEEL,

BA&RFE Commencement Dates
<ZHEE> 2/7-7H <K¥B> 1A-4A-6H-9H
& Fees (2008)

<BEERFE>  144RIICDE A$ 16,288, #iSZH. A$ 48,864
< KERE> 1 EMIZDE A$17,592~A$22,000, #IZ%EH A$26,388~A$33,000
Sz DEE LTI, hitp://www.unisa.edu.au/prospective/Program/fees.aspESHB L T E & LY,
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